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WHAT IS INCEPTION AT SEA? 
Inception at Sea is the first ever fully chartered Spring Break cruise, brought to travel enthusiasts within the 
college and young professional demographic by StudentCity and Whet Travel. 

The coming together of the inaugural Inception at Sea in March of 2016 is a culmination of the Spring Break 
experience that StudentCity has brought to 400,000+ college student travelers since 1987, combined with 
the oceanic experience that Whet Travel has provided since 2004 for over 18,000 people on the Groove 
Cruise; the world’s largest floating dance music festival.

Together, these two travel industry leaders are bringing StudentCity’s Inception Music Festival, born in 
Cancun, Mexico, out to the high seas in 2016 on the first ever Spring Break floating music festival.

StudentCity and Whet Travel have gained recognition from The Travel Channel, NY Times, DJ Mag, CNN, 
FOX, SIRIUS|XM, MTV, Huffington Post, Toronto Star, Billboard and many more.

Past Groove Cruise and Inception Music Festival talent has included Hardwell, Deadmau5, Benny Benassi, 
Tiesto, Afrojack, Dmitri Vegas & Like Mike, Diplo, Oliver Heldens, Sidney Samson, Carnage, Nicky Romero, 
Will Sparks, Darude, Mark Knight, Nervo, Thomas Gold, and many more!



WHET TRAVEL OVERVIEW

• Music and Theme Cruises - Whet Travel is one of only a handful of companies that has a 
proven track record of initiating, negotiating, promoting, and producing full and half ship 
charters of some of the best cruise ships in the world 

• Worked with nearly all major cruise lines, including Norwegian, Carnival, Royal Caribbean, 
Celebrity, Princess Cruise Lines, and MSC

• Whet Travel produces Aventura Dance Cruise - The World's Largest Salsa, Bachata, and 
Latin Dance Cruise; Shiprocked - The Ultimate Rock and Roll  Vacation; Motorhead's 
Motorboat - The Loudest Ship in The World; The Zen Cruise - A Transformational Journey at 
Sea, Inception at Sea- Spring break will never be the same...

• Cruise Event GPS specializes in corporate events and incentives on cruise ships. 

Whet = Excitement!  Whet Travel Inc. is a 10 year old experiential travel company that was 
formed to create large scale one of a kind unforgettable experiences for music lovers and those 
who belong to a strong affinity. Each year thousands of people from around the world embark 
on a journey unlike anything on Earth and return as raving members of the Whet Fam. Whet 
Travel, who is affiliated with some of the world's top companies, is always on the cutting edge of 
technology and upholds the highest service standards.

WWW.WHETTRAVEL.COM



STUDENTCITY OVERVIEW

StudentCity is the market leader in the American College Spring Break travel category, traveling 
more students to more locations than all direct competitors combined. In business since 1987, 
StudentCity has brought over 400,000 students to top destinations all over the world. Spring 
Break is an American rite of passage embedded in the culture of the American college system. 
StudentCity delivers innovative travel experiences that combine world class destinations with 
exclusive events and the highest levels of customer service.  Our commitment is to provide our 
customers with the experience of a lifetime.

STUDENTCITY.COM INCEPTIONFEST.COMINCEPTIONCRUISE.COM

INCEPTION MUSIC FESTIVAL OVERVIEW: 
Cancun Spring Break has always been in a league of its own, but the party grew even bigger with 
the addition of Inception Music Festival in 2013. For the past two years, over 60,000 spring breakers 
have flocked to Cancun from the USA and all over the world to experience Inception Fest. Festival-
goers are drawn to the tropical sun and beaches by day and the hottest clubs by night for the party 
experience of a lifetime.

Inception Fest 2013 & 2014 featured headliners such as Tiesto, Hardwell, Afrojack, Alesso, R3hab, 
Chuckie, Carnage, Snoop Dogg, Nicky Romero, Fedde Le Grand, Sander Van Doorn, Thomas 
Gold, and dozens more. The 2015 lineup brings Diplo, The Chainsmokers, 3LAU, Oliver Heldens, 
Borgeous, Cash Cash, Big Sean, 2 Chainz, Lil Jon, and many others to Cancun for the third annual 
Inception Music Festival.



INCEPTION AT SEA 2016

MIAMI, FL
NORWEGIAN SKY
MARCH 11TH-14TH, 
2016

ACTIVATION OPPORTUNITY 
This 3-day floating extravaganza will offer brands a rare opportunity 
to engage and interact with their target demographics in a unique and 
intimate setting. From product placement, recurring TV ads, and onboard 
branding, to sponsored states and custom menus, Inception at Sea is a 
highly customizable platform. If you can think it, we can make it happen! 
Just imagine having the private island renamed as your brand…

EXPERIENCE INCEPTION AT SEA 2016:

The inaugural Inception at Sea will set sail from Miami on March 11, 2016 
on board the Norwegian Sky. Be a part of history in the making as we 
take Spring Break to the next level! During the cruise we will be stopping 
in Nassau and Great Stirrup Cay in the Bahamas for 2 exclusive Inception 
at Sea events. Each day and night on board the ship will also feature 
nonstop parties throughout the ship.

HIGHLIGHTS:

• 72 HOURS OF NONSTOP 
MUSIC

• ON BOARD THE NORWEGIAN 
SKY

• 3-NIGHT CRUISE/1 PRIVATE 
ISLAND PARTY/1 PRIVATE 
EVENT IN NASSAU, BAHAMAS

• 12 BARS & LOUNGES, 7 
RESTAURANTS, CASINO

• HEADLINGING TALENT: LINEUP 
COMING SOON

• INTERACTIVE MEET & GREETS 
+ ACTIVITIES

• MULTIPLE INDOOR + 
OUTDOOR STAGES/VENUES



INCEPTION AT SEA DEMOGRAPHICS

A typical Inception at Sea attendee exhibits the following 
qualities:

• Love of Electronic Dance Music

• Looking for the ultimate in vacation experiences

• Active across all social media platforms

• Style-conscious

• Highly involved in the social and nightlife scenes

• Uses latest technology and marketing trends to guide material spending

• Active in the Greek System

• Disposable income spent on categories such as clothing, electronics, music 
and cars

Inception at Sea will draw a mix of StudentCity’s spring breakers and Whet 
Travel’s Groove Cruise fanatics, bringing together urban jet-setters and 
American college students for many unique activation opportunities. Inception 
at Sea is a highly customizable platform with unique access to a captive 
audience. Options range from looping digital messaging, sponsored state 
rooms, stage branding, and sampling, all the way up to full island takeover. If 
you can think it, we can make it happen.

Average:

Female / Male 
55% / 45% 
Age 
21-27



STUDENTCITY  X WHET TRAVEL GROWTH

• BACARDI (LIQUOR)

• HEINEKEN (BEER) 

• RED BULL (ENERGY DRINK)

• PIONEER (ELECTRONICS)

• PERRIER (BEVERAGE)

• TROJAN (LIFESTYLE)

• AMERICAN EAGLE OUTFITTERS (APPAREL)

The Groove Cruise has experienced over 2100% growth since 2004, jumping from 125 guests at the first-annual 
Groove Cruise Miami, to over 5,000 guests in 2013. The Groove Cruise consistently sells out months in advance, 
and often prior to any talent lineup release, making it one of the most sought-after party travel experiences in the 
world.

StudentCity is the Spring Break industry leader. Since the inaugural Inception Music Festival in 2013, the event 
has grown to over 60,000 attendees in the past two years, making it the largest Spring break event in the world. 
Massive talent lineups and strategic online marketing have attributed to the growth of this 30-day & 30-night 
Spring Break music festival.

PAST SPONSORS:

MEDIA SPONSORS:
• MTV

•  NY TIMES

•  NBC

•  WARNER BROTHERS

•  SIRIUS XM

•  MIXMAG

• DANCING ASTRONAUT



PRESS & MEDIA COVERAGE

TRAVEL CHANNEL:
NY TIMES:

NBC:
MIAMI HERALD:

DANCING ASTRONAUT:
MIXMAG:

ELEKTRO MAGAZINE:
CHRIS LAKE:

MARKUS SCHULZ:
NERVO:

FEDDE LE GRAND:
GARETH EMERY:

DEADMAU5:
CHUCKIE:

GROOVE CRUISE:
STUDENTCITY:

INCEPTION MUSIC FESTIVAL:

995,083+

4,718,626+

2,246,582+ 

56,050+

97,205+

10,047+

33,664+

279,162+

898,883+

118,307+

1,270,820+

1,234,882+

8,094,116+

858,624+

76,000+

38,000+

20,000+

786,168+

10,419,290+

1,192,661+

118,944+

90,011+

161,541+

45,743+

138,882+

222,706+

441,193+

420,355+

293,869+

2,570,609+

514,063+

13,500+

4000+

1,000+

Facebook Fans: Artist / Organization: Twitter Followers:

SOCIAL MEDIA OUTREACH EXAMPLE:

TOTAL 
Facebook Reach:  
21,046,051+ 

Twitter Reach: 
17,438,736+

DEDICATED E-MAIL OUTREACH EXAMPLE:
Whet Travel Database:
StudentCity Database:
Groove Cruise Past Attendees:
Groove Cruise Affiliates: 
Newletter Inclusions:
  
Total:

36,000+
135,000+ 
17,000+
1,750+
1,000,000+

1,189,750+ unique e-mail addresses

StudentCity and Whet Travel have access to a large number of affiliate social networks who consistently post, 
share, and create viral content leading up to and during each event. As an Inception at Sea partner, your product 
will be pushed to all these social outlets, further engaging our highly social network of clientele and media 
sponsors.



STUDENTCITY CAMPUS REP MODEL 

Tier 3 STATES

Tier 2 STATES

Tier 1 STATES

Tiers 1, 2, and 3 represent 
StudentCity’s traveler and 
rep numbers by state. ‘Tier 
1 states’ represents the 
largest number of students 
travelling from schools 
within that state.

StudentCity has pioneered the use and success of the Campus Rep model on the largest 
campuses in the United States since 1987. Through this program StudentCity specializes in 
finding connected and influential individuals embedded in the culture of the USA college & 
Greek network. As a rite of passage the responsibility is handed down through affluent closed 
communities of on-campus organizations such as fraternities & sororities. It is StudentCity’s 
mission to ensure that the travel experience they purchase offers them the experience they are 
expecting in order to successfully continue the tradition. There is nothing more powerful than 
tradition.

46
STATES

405
COLLEGES/

UNIVERSITIES

1810
CAMPUS

REPS

2015
StudentCity
Customer
Data



AFFILIATE NETWORK

THE INCEPTION AT SEA GLOBAL AFFILIATE NETWORK 
• The Groove Cruise currently manages a network of over 1,600 trendsetting affiliates in 

various markets

• StudentCity currently manages Campus Reps at 325+ American colleges and 

universities

• These affiliates and Campus Reps are specialized in promotions, nightlife photography, 

event planning, talent acquisition, fashion, video production, and lifestyle entertainment

• Promotional outlets include on-campus activations, email, social networks, forums, 

event marketing, advertising, promotions & street teams, SEO, blogging, SMS 

marketing, sweepstakes, and more

• Notable affiliates include The Opium Group, Beatport.com, Dancing Astronaut, 

Clubplanet.com, Clubvibes.com, Clubzone.com, Stuff Magazine, NapkinNights.com, 

Wantickets.com, Armada Magazine, A3TV, Tillate.com, Mixmag, Global Adrenaline, DJ 

Mag, DJ Times, and others



FEATURED ARTISTS

• Best known for his 2003 summer club hit "Satisfaction"

• Received Grammy Award for "Best 

Remixed Recording" in 2008 for his remix 

of Public Enemy's "Bring the Noise"

• His track "Hit My Heart" 

opened the world-

famous Victoria's Secret 

Fashion Show, 

• Received several accolades throughout his 

career, including Danish Music Awards, Italian 

Dance Music Awards, DJ Mag Tune of the Year, 

and the European Border Breaker Award

• Currently hold the #6 spot on the 

DJ Mag Top 100 DJs poll

• Prodcued "Chattahoochee," the 2013 Tomorrowland 

Anthem, reaching #2 on the Belgian Chart 

• Received the contested 

"Breakthrough DJ" award 

at the 2013 International 

Dance Music Awards

• Produced "Mammoth," the 

track that topped the Beatport Chart at #1 for four 

weeks running, dominated global music charts, and 

was named "Track of the Month" by Dancing Astronaut

BENNY BENASSI

StudentCity and Whet Travel are known for featuring the top dance music artists from all over the globe at 
Inception Music Festival and on The Groove Cruise. Both events are also among the only events in the dance 
music industry that provide one-on-one, artist-fan interaction. This creates an experience that is special for the 
guests, but also provides our partners with the unique opportunity to expose their brand(s) to some of the most 
influential DJs in the world.

HARDWELL
• Named #1 DJ in DJ Magazine’s Top 

100 DJs poll for 2013 & 2014

• Released first studio album, United 

We Are, in early 2015

• Founded record label, Revealed Recordings, in 2010

• Founded his own 

radio show & podcast, 

Hardwell On Air, in 2011

• Hardwell On Air is broadcast on various international 

radio stations, included Electric Area, and has a top 

spot on iTune’s Top 10 Podcasts in several countries

DIMITRI VEGAS & LIKE MIKE

• Winner of International Dance Music Awards "Best 

Canadian DJ," "Best Artist," and "Best Electro Track" 

(for "Ghosts 'n' Stuff")

• Nominated for 5 Grammys over the past 5 years

• Placed as high as #4 in the 

DJ Mag Top 100 DJs poll

• His music has been included 

in several video game titles, 

including Grand Theft Auto, 

Goldeneye007, The Sims 3, and more

DEADMAU5



* STUDENTCITY AND WHET TRAVEL ARE OFFERING AN EXCLUSIVE OPPORTUNITY FOR 
PARTNERS TO COME ON BOARD THE FIRST EVER FULLY CHARTERED SPRING BREAK 
CRUISE AND MAKE THEIR BRAND COME ALIVE! WE HAVE ALMOST ENDLESS ACTIVATION 
CAPABILITIES ON BOARD, PRE EVENT, AND POST EVENT.

GENERAL CAPABILITIES                  

PRE-EVENT
• Exclusive title naming rights to event

• Primary media mention

• Primary logo inclusion and placement on all 

marketing materials

• Dedicated blog

• Mention and logo inclusion in all pre-event 

coverage

• Inclusion in all pre-event email communication

• Inclusion in pre-event social media schedule 

• Ability to include product/materials for college 

campus visits 

• Survival kit inclusion for Campus Reps/VIPS/

Brand Ambassadors

• Inclusion in all cruise-related retail and 

sweepstakes partnerships

• Connect your brand with our combined 

134,000+ Facebook fans, 18,5000+ Twitter 

followers, 188,000+ email subscribers, and 

more, before even setting sail

ON BOARD
• Branded VIP party including 400 VIP guests, 

banners/signage placement, and distribution of 

promotional merchandise

• Onboard/destination events, including naming 

rights to parties on all flyers and schedules, 

a pool/theatre/beach party, signage/banner 

placement, distribution of promotional materials

• Complimentary stateroom(s), depending on 

level of sponsorship

• Brand ambassadors

• Giveaways for contests

• Stateroom activation

• Gift bag inclusion

• Branded room keycards

• Dedicated channel for viewing in all staterooms

• In-cabin video promotion, limited to a 3-minute 

loop played on over 1,200 televisions creens 

continuously throughout the duration of the 

event

• Branded VIP bracelets

• Stencil of logo for body painters

• Branded temporary tattoos

• Dedicated photographer

• Visual branding opportunities 

POST-EVENT
• Event recap video

• Mention and logo inclusion in all post-event 

coverage

• Dedicated Facebook album with activation 

photos

• Post-event dedicated blog

• Post-event Instagram shout-outs with 

activation images

• Inclusion in post-event survey

PARTNERSHIP



VENDOR

• Display Ad signage (located in high volume traffic areas)

• Pre cruise official recognition/announcement to all attendees via email & social media posts

• Promotional flyer distribution in every cabin

• 1/16-page ad inclusion in cruise ship’s onboard newsletter

• Ability to pre-sell merchandise via dedicated email blast 

• Ability to sell merchandise at official merchandise store

OPPORTUNITIES

* INCEPTION AT SEA OFFERS AN EXCLUSIVE OPPORTUNITY FOR VENDORS TO BRING 
THEIR MERCHANDISE ON BOARD THE FIRST EVER FULLY CHARTERED SPRING BREAK 
CRUISE, AS A MEANS OF CREATING SALES AND BRAND AWARENESS. CHECK OUT OUR 
VENDOR OPPORTUNITIES…



CONTACT US

Ready to get involved in the world’s first ever fully chartered Spring Break 
cruise? We can’t wait to have you on board! Please contact us via phone 
or email to discuss specific activation or vendor opportunities for your 
brand.

Please direct all 
inquires to: 
NEED CONTACT INFO

greg@
bloomconnections.com

(720)364-5994

or visit the website 
for more info: 
InceptionCruise.com

http://www.inceptioncruise.com

